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ABSTRACT 

The results are presented of a survey aade to 
deteraine the coaaunication patterns by whicih the area population 
learned of KOCE (a public UHF television station of the Coast 
Coaaunity College District) during its first year of operation, and 
hov active viewers of the TV station perceived it in terasof 
desirable and actual service. The survey was accoaplished by use of a 
20-itea nail questionnaire, a copy of which is provided. The survey 
data are presented in 21 tables, and findings are discussed. (DB) 
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Preface 



Ihls report describes the proceedings and results of one 
portion of a research project funded by the Corporation for 
Public Broadcasting to determine the educational and public 
service needs of the eervlce area of KOCB, a public UNF tele- 
vision station omed and operated by the Coast Conmunlty Col<> 
lege District. These pages discuss the patterns of 
coamunlcatlons by which the service area population learned 
of KOCE during Its first year of operation and hcM active 
viewers of the television station perceived It In terms of 
both desirable and actual service rendered. 

For additional Information about the project # write to 
the Office of Institutional Research » Coast Community College 
District^ 1370 Adams Avenue » Costa Mesa» California, 92626. 
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Suroaary of FlndlnA$ 



For operational purposes » this report deflnc^s an "active KOCE viewer" 
as one who was sufficiently tnotlvated to contact the station without direct 
Invitation to do so/ IWo hundred two out of 349 active viewers returned 
a mall questionnaire sent to them after KOCB had been broadcasting, for one 
year. The following sunosarlze their responses. 

1. Newspapers and toall brochures were the most frequently cited 
source of InfortDdtlon about KOCE for active viewers (Table t). 
Once having watched a program on KOCE, over 90 percent recooi- 
mended the station to someone else (Table Xt). 

2. Active KOCB viewers typically watched between one and five 
hours per week of KOCE proeraiftmlng (Table 111). 

3. Active KOCB viewers spend about as much tine watching KCET, 
Channel 28* as they do KOCE; however » the data suggest that 
more respondents were regular KOCB vievrors than regular KCET 
viewers (T^les IV and V). 

4. Almost 19 percent of the KOCE active viewers subscribed to 
KCET (Table VI). 

5. More than half of the respondents reporting watching more 
than ten hours of coramercial television per week. More than 
one quarter of the respondents watch it more than 20 hours 
per week (Table VII). 

6. Ifearly 69 percent of active KOCE viewers report that the 
station's reception was either as %oo6 or better than other 
stations (Table VIII). 

7. Almost 85 percent of the respondents look to net/spapers and 
television as their primary source of Orange County news. 
Over 64 percent report newspapers as their primary source 
(Table IX). 

8. Nearly 30 percent of active KOCE viewers report that 
educational courses would appeal to them. Over 50 percent 
identified cultural programming and programming concerning 
local and county affairs as Ic^ortant (Table X). Only 10 
percent of the respondents reported that children's program^ 
ming was appealing. 

9. ^k>r6 than half of the respondents reported that they had 
watched at least some of KOCE's broadcast college courses 
(Table XI). Over 70Z said that they would be interested 
in taking such a course (Table XII). 
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KOCEf Channel 50» Is a noncommercial educational broadcaatlog 
telcvla Ion station serving Orange County, California* The station began 
broadcasting In Noveober^ 1972 /serving Otmge County with a type of 
progratBodng which had not previously been available to local audiences. 
KOCE has enbatked upon a program of extending education by means of 
broadcasting college courses and by comprehensive public service 
broadcasting to the Orange County area* 

In July of 1973, KOCE was awarded a grant from the Corporation for 
Public Broadcasting to conduct research in audience developn^nt and 
television course evaluation* The audience developoent portion of the 
research project includes longitudinal telephone surveya of Orange 
County, a study of comtttunication patterns to determine ho^^ Orange County 
residents learned of KOCB, and a series of needs^asse'^siiient or 
ascertainnent panel discussions of population group leaders which were 
subsequently reviewed by larger groups of lay members of each population 
segment* The television course evaluation coniponent includes student 
course diaries and television viewing log studies as well as post*-course 
student surveys* 



Cownunlcatlon Patterns . 

Thld paper reports the findings of the communications pattern survey* 
KOCB began broadcasting on Novenber 20 » 1912 • By 1973, one year later, 
tftore than 600 individuals had contacted the station with imsollclted 
letters^ postcards* a^nd telephone calls. This component of the researclt 
project seeks to detemdne a nufdber of things about this group of persons 
who can be described as "active KOCB viewers'' in the sense that they were 
motivated sufficiently to contact the station on their own. 

The following areas of Interest were to be investigated by making 
additional contact with this group: 

1. Source of infomatlon about KOCE 

2« Attount of time spent watching KOCR 

a) compared with other public television 

b) compared with contBercial television 

c) quality of reception of KOCE 

3. Source of local news 

4. Programs viewed on KOCE 
5« Televised college courses 

6. Household characteristics 

7. Role of KOCE 

Procedures 

Of the nore than 600 persons who contacted KOCE during its first yearr 
of broadcasting, 549 had provided mailing addresses. We mailed the letter^ 
and questionnaire appearing In ^pendix A to each of those persons. This 
mailing took place during the second week of Octoberi 1973. l>^o hundred 
and two of the 549 returned the questionnaire, a response rate of 36*8 
percent* 
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FlndtnRS 

Tables I through XXI show the response frequencies and percentages 
for each of the questions on the questionnaire* 

Sources of Information about KOCE 

Table I shews the responses to the questioni "Hon did you first hear 
about Channel 50?*' Ihe largeat response category » Kevspaper Article^ 
shows a 36/1 percent response rate* Kail brochures» either arriving at 
hofse throu^ the mall or picked up on a college campus ^ rsnked second^most 
Important as a source of initial information about ROCE« About 14 percent 
of the respondents cane across the channel accidentally while switching 
station8« 





No. 


X 


Friend 


15 


7.4 


Mewspaper article 


73 


36.1 


Newspaper ed 


4 


2.0 


Radio announcenent 






Case across It accidentally , 






switching chaanela 


28 


13.8 


Mall brochure 


29 


14.4 


Brodiure picked up on college caopus 


28 


13.8 


Other 


1 


0.5 


Invited to tour 


4 


2.0 


Cal State newspaper 


1 


0.5 


college class 


2 


1.0 


sow tower in La Habra Heights 


2 


1.0 


relative 


1 


0.5 


broadcasting nagatlne 


1 


0.5 


educational Joutndl 


1 


0.5 


brochure at local library 


1 


0.5 


telephone questionnaire from KOCB 


1 


0.5 


brochure mailed by canpus 


1 


0.5 


place of employment 


2 


1.0 


TV Tines 


2 


1.0 


Orange County Illustrated 


1 


0.5 


No answer 


A 


2.0 


Total 


202 


100.0 



Table I 
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How Did tou First Bear About Channel 507 
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Table II shows that once having learned of KOCB, and perhaps having 
watched a prograa over the station, the viewers typically sugi^ested to 
their friends that they also watch a program over the station. They also 
showed a strong propensity to recomend KOCB to other nembers of their 
faadly and to colleagues at work. Less than 8 percent of the relpondents 
reported that they had not recoAiaended KOCE to anyone else. 



Yes 



No. 



182 



Who? 



Menber of family 

Other relative 

Neighbor 

Colleague 

Friend 

A class 



No. 

87 
35 
57 
65 
93 
1 

338 



No 

No answer 



25.7 
10.4 
16.9 
19.2 
27.5 
0.3 
100.0 



Total 



16 
4 

202 



Table II 



Have You Suggested To Anyone Else 
That They Watch Sone Program(s) 
On Channel SO? 



90.1 



7.9 
2.0 



100.0 



During Its first year of broadcasting, then, tctive KOCC viewers, that 
is those sufficiently notivated about the station to contact lt» learned 
of it chiefly through newspaper articles and flMil brochures. K surprisingly 
large pr<H>ortion, 13.8 percent, case across It accidentally by switching 
channels. Once having learned of ROCE, these viewers rocooBMnded it to 
their frlendsi faally nenbers, and work colleagues nore often than » 
neig^ors or other relatives. 
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Amount of Time Spent Watching KOCE 

Table III shows the response to the questicni About how many hours 
per week do you watch Channel SOt'' A total of 68*3 percent reported that 
they spent between one and five hours per week watching the station. 
Another 11.9 percent Indicated that they watched between six and ten 
hours. Of all those who have contacted the station and who returned the 
questionnaire, only 31, or 15»3 percent^ did not watch it regularly. 

No. % 



1-5 hours 138 68. 3 

6 - 10 hours 24 11.9 

11 • 15 hours 4 2.0 

16 - 20 hours 2 l.O 

21 - 24 hours 3 1,5 

None 15 7.4 

Now and then 4 2,0 

No answer 12 S.$ j 

Total 202 100.0 

Table 111 

About How Many Hours Per tteek Do 
You Watch Channel 50t 

During the week day» adults in those households represented by our 
respondents typically watch between one and five hours of television in 
the evening. Large proportions of this population also watch between 
one and five hours in the afternoon and in the mornings. These data all 
aypear in Table IV. As compared with watching coonerclal television 
then> the amount of time these respondents spend watching KOCE per week 
(Table III) is less than they typically watch all television in a week 
day evening (Table IV). 
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Morning 
None 

J- - 5 houM 
6 - 10 hours 
11 «• 15 hours 
16-20 hours 
21 • 24 hourtt 



Afternoon 

Unspecified nuoriber of hours 
• None 

1-5 hours 

6 ■<• 10 hours 

11 *• 15 hours 

16 - 20 hours 

21 - 24 hours 



Evening 
Unspecified number of hours 
None 

1-5 hours 
6 -10 hours 
11 - J 5 hours 
16 - 20 hours 
21 - 24 hours 



No answer 



Total 



Total 



Total 



153 
45 
3 



1 

134 
64 
2 



201 



4 

11 
161 
9 

a 

3 
5 

201 



202 



Table IV 

How Many Hours of the Typical Heek 
Do Adults in Your Household Watch TV? 



76.1 
22.4 
1.5 



Total loT 15575 



0.5 

66.7 
31.8 
1.0 



100.0 



2.0 
5.4 
80.1 
4.5 
4.0 
1.5 

100.0 

0.5 



As shown in Table V, when asked whether or not they watched KCBT» 
Channel 28, the public television station in Los Angeles, 54.0 percent of 
tha respondents reported that they spent between one and five hours each 
week doing so. Another 12.8 percent reported that they spent between six 



and ten hours per week. Thus, a total of 76.8 percent of the respondents 



•pent between one and tin hours pet WMk watching KCBT. A total of 
d0«2 pa teen 1 1 however » spent between one and ten hours par week watching 
KOCB» MoreovAti 28. 7 percMt of the re»pond«nt8 repotted thet they tM re 
not cegaler viewere of KCBT ee eenpered with IS. 3 percent not being 
reguUr vlewete of ROCB. 





Wo. 


, X, 


1- 5 hours 


109 


54.0 


6 - 10 houre 


26 


12.8 


11 - 15 hours 




2.5 


16 - 20 hours 


3 


1.5 


21 " 25 houre 


1 


0.5 


tlone 


36 


17.8 


Now and then 


17 


8.4 


Mo answer 


5 


2.5 




Total 202 


100.0 



Table V 

Do You 1'atch RCBT^Channel 28? 

these data suggest that a greater proportion of the group of active 
KOCB viewers may be described as regular KOCB viewers that can be described 
as regular KCBT viewers. A large proportion^ judging from their answers 
to questions three and five, can be described as regular viewers of both 
statioose 

Judging from the data shown in Table VI ^ a fairly large proportion 
of KOCE active viewers st^scrlbe to KCBT: 18.8 percent. Of thdse» 68.5 
percent had been KCET subscribers for two years or longer* Of all the 
respondents, however, the largest proportion, 80.2 percent, were not sub- 
scribers to KCET. 
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No. Z: 



38 13.8 

No. % 
1 171" 
8 21.0 
10 26.3 
7 18.4 



2 . 5.3 
_3 7.9 
38 100.0 

162 80.2 
2 1.0 

Total 202 100.0 

Table VI 

Are You a Menber or Subacrlber 
to KCBT-Channel 28? 

Tables III, IV» and V, ^ihea taken together, suggeat that our respondents 
spend the largets proportion of their television viewing tine watdiing cotit- 
nerclal stations. Table VII provides data that con f Ira this observation. 
Over thlrty*nlne percent of the respondent group watch coonerclal television 
between one and ten hours per week. More than half watch ten hours or 
nore per week and 27.2 percent of the respondents watched comerdal tele- 
vision Bore than 20 hours per week or three hours per day on the average. 
These data correspond with those shotm in T^le IV which show that the 
majority of the respondents watch between one and five hours each weekday 
evening. 

As for the quality of KOCE reception, 68.8 percent of our respondents 
reported that it was either as gpod or better than other statlona. A 
total of 28.2 peroent told ua that their ROCE reception was not as good 
as other stations (T^le VIII) • 



res 



8 BOS. 

1 year 

2 years 

3 years 

4 years 

5 yeart^ 

6 years 
no answer 



No 

No answer 



No. * 



0- 1 hour 14 6.9 

1- 10 hours 79 39.1 
11 - 20 hours 45, 22.3 
21 - 30 hours 35 17.3 
31 - 40 houM 14 6.9 
41 - SO hours 3 1.5 
51 - 60 hours ^ 1 0.5 
61 - 70 hours 2 1.0 
71 - 80 hours 2 1.0 

81 90; hours . 

91-100 hours - - 

No answer 7 3.5 

Total 202 100.00 



table VII 

About How Many Hours Per ffeek 
Do You Watch Comae rclal 
Channels 2-13? 





No. 




Not aa good 


57 


28.2 


As good 


117 


57.9 


Better 


22 


10.9 


No answer 


6 


3.0 




Total 202 


100.0 



Table VIII 

How Is Your Reception 
of Channel 50 Compared To 
Other Stations? 

Source of Local Neva 

t4o8t of our respondents » 64.3 percent, look to newspapers as their 
primary source of Orange County news with one-third as tnany identifying 
television as the nost lrq>ortdnt source (Table IX)« Except for these two 
oiediat no other sources seem to be important « Moreover » relatively few 
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P«opU clud cf^lnatlons o£ nwspapere, television > and radio aa IwiportaAt 
aourcea of infomatioai Apparently i one who gata Orange County news froiA 
the netrapapet doea not alao typically get it froa televtaion* 









Ktewapaper 


130 


64.3 


ttelevlaion 


41 


20.3 


IWllO 


10 




Conversation 


33 


1.5 


Other: 






Kewapaperi Televlalonv and 






Radio 


3 


1.5 


Hevapaper and Televiaion 


2 


1.0 


Nawapaper and Converaation 


2 


1.0 


lleMapaper* Television and 






Oonveraation 


1 


0.5 


Televiaion and Radio 


2 


1.0 


I do not 8»t it 


3 


1.5 


Ho' aaawer 


5 


2-5 


Total 


202 


100.0 



Table IX 



Uhera Do You Get Ilost of 
Your Orange County Hewe? 



Ptogtaps Viewed on KOCE 

T4ble X ahoiie that 29 # 7 percent of our reepotidents indicated that 
educational coureea would appeal to them as XX)CE prograiae and 32a7 percent 
identified cultural prografts aa appealing« Altogether over 60 percent of 
the respondent group looks to KOCB as a source of educational and cultural 



television programs* Another ituportant proportion i 21.9 percent* Indicated 
that they would find programs concerning local or county affairs of 
inter69t« WMM^^ 




Educational courses 
Children's shows 
Local/county affairs 
Cultural prograas 
Other types s 

Health programs 

Doeunentarles 

Science fiction 

Local gaas shows 
irtth high school 
and college 
students 

Draaa 

Sports 

Travel 

Hobbies 

Sewing 

Politics 



Mo. 



6 
1 



1 
4 
1 
3 
3 
1 



8.7 
26.1 
4.3 



4.3 
17.4 

4.3 
13.0 
13.0 

4.3 



100.0 



Total 



Table X 



121 
41 
89 

133 
23 



202 



Which Kind of Channel SO Prograas 
Would ^peal to tou and Vour Family? 



29.7 
10.1 
21.9 
32.7 
S.6 



100.0 



Only 10 percent of our respond^ts reported that children shows were 
appealing. This statistic agrees with the findings of another cotoponent 
of the research project, the Audience Analysis Telephone Survey^, which 

showed that persons in Orange County who watch public television look to 

■» ■ 

tos togeles-based RCET as a source of programs for their children to a 
greater extent than they do to KOCE. 



Co^t Cowwnity College District, Audience Analysis Telephone Suri^y . 
January) 1974. 
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TeUvla^d ColUae Courses 

When asked whether or not they had vatched any part of kocbU college 
courses r 55^4 percent of the reapondents repotted that they had, as shown I*-. 
Table XI. According to Table XII, 71.3 percent aaid that they would be 
interested in taking a college course over television mid alaoat 60 percent 
(Table XIII) reported that they would be intereated in taking a television 
course without credit, but nevertheless asking full use of fecilitles 
offered to those students who would take the course for credit. 



Yes 

Ho * 
No answer 



Wo. 

112 
88 
2 

Total 202 
Table XI 



55.4 
43.6 
1.0 

100.0 



Rave You Watched My Parts of 
Channel SOU College- Courses? 



Wo. 



Yes 

Wo 

No answer 



144 
53 



71.3 
26.2 
2.S 



Total 
Table XII 



202 100.0 



Ml^t You Bver Be Intetested In 
Taking a College Course Over Television^ 
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V«4 

No 

P(ob«t>ly/Hayb« 



^0. 

121 
69 
1 

ToUl 202 
Table XIII 



59.9 
34.2 
O.S 

100.00 



Mlfijht You B« Intavested In 
Taking « tielevlaed Cbursa Without Credit- 
But Using Facilities? 



Household Charactetlatlce 

Tables XtV, XV» XVI » and XVtl describe the household chatacterlstlcs 
of those persons vho voluntarily contacted ROCB during Its first year of 
broadcasting. Of these* 61.9 percent had nore than one television set In 
their household, 83.7 percent had at least one set that received broadcaat 
^:in color. 



Wo. 



One set 
iwo sete 
Three sets 
Four seta 
Five sets 
Six sets 
Ten sets 
None 

No an aver 



mi 
11 

40 
4 
1 
2 
1 



3d.l 
30.1 
19.8 
2.0 
0.5 
1.0 
0.5 



total 
Table XIV 



202 



How Many Television Receivers 



100.00 



aERjC iiiii 



Active vle«f«r« describe theeieelved typlcdlly as ptofesslooel, 
pMprUtorlal/tttnegerlal or retired with respect to oecupetion» with 90.6 
percent of the respondents checking these occupations on the questionnaire 



»«a 169 83. 7 

No 32 15.8 

No answer ^ 0.5 

Total 202 100.0 

Table XV 

Do Any Heeelwe Color? 



Wearly 50 percent of the respondents reported they coopleted 16, 17, 
or 18 years of education, that is to say that they were college graduates 
and In inany cases had coirpleted postgraduate work. Another 14.8 percent 
reported that they had conpleted 12 years of education and 11.4 percent 
had coopleted 14. 





No. 


%, 


Professional 


99 


49.0 


Salea/clerlcal 


8 


4.0 


Unskilled Labor " 


1 


0.5 


Retired 


37 


18.3 


Proprletorlal/atanagerial 


27 


13.3 


Skilled labor 




8.9 


Military 






Other t 






Psych, technician 


1 


0.5 


Self-eoployed 




1.0 


UDeai>loyed 


1 


0.5 


Technical writer 


1 




No answer 








: TotaViiElli^ 


100.0 



Table m 



IS 









0 • 7 








A ■ 
■# ■ 


2.0 




1 
* 


v» ^ 


10 y^Art 




0*5 


11 y^aird 


1 


0.5 

■■■■ W* Jf-. 


■'ftp ■ 


30 




13 y6A¥8 




1*0 


14 y^ard 




11*4 


15 vMrs 






16 vaam 






17 VttAtd 


27 


13. 1 


18 yeara 


22 


10.9 


19 years 


6 


3.0 


20 yaatd 


7 


- v.v 


21 yeaM 


5 


2.5 


22 years 


2 


1.0 


28 years 


I 


0.5 


116 answer 


-1 






Totia 202 


100.0 



Table mi 

Bow Many Years of Education Has Itie 
Head of Your Household Cooipleted? 



Ooe hundred and forty out of the 202 respondents answered question 
18i "What should be the role of KOCB» Channel 507" Their responses ^M>re 
grouped together Into the broad categories shown in Table XVIII. The 
largest single response category was educational and cultural progranmlng 
accounting for 59*3 percent of those answering the question. Another 
large group, 31.4 percent, indicated that ROCS should be the voice of Orange 
County and should provide news about local and county affairs and coomunity 
events . ; ^ ; |el|||s^^ J^m^,aQi-i\^^ 



ERIC 



HI 
ill 



16 



station In supplement Ing coaoerclal television. '?hen asked whether or not 
KOCB was satisfying the roles thsy thought was best for It, 71.8 percent 
of those answering said yes; 16.9 percent said no (Table XtX). 



Total 



Those 



Respondents Answering 



Be the voice of Orange County: local 
news* county affairs, cooounlty events 

Provide PBS outlet 

Educational and cultural 

To suppleoent conosreial television 

Showcase of local talent 

Bring higher caliber prograas to Orange 
County 

Local support of public TV, education 
Continue as is 
Coosuoer oriented 
No answer 

Total 
Table XVIII 



What Should The Proper Role of 
KOCB^Channel SO fie? 



WOf 


X 


t 


44 


21.8 


31.4 


2 


1.0 


1.4 


83 


41.0 


59.3 


6 


3.0 


4.3 


1 


0.5 


0.7 


1 


0.5 


0.7 


1 


0.5 


0.7 


1 


0.5 


0.7 


1 


0.5 


0.7 


62 






202 


100.0 





Yes 

Ho 

Tes and no 

Going in the right direction 
No answer 



Table XIX 

Do You Think That KOCE-Channel 50 
ts Satisfying This Roie? 



No. 


Total 
■^spondents 


Those 
Answering 

X 


89 


44.0 


71.8 


21 


10.4 


16.9 


7 


3.5 


5.6 


7 


3.5 


5.6 


78 


38.6 




202 


100.0 





n 

Tabl« XX shows the variety of anstfers respondetits of feted to the 
q^et tlon , "What should Channel 50 do that as far as you know it is not 
doing?" Those iteas with the laoet frequent aentlon suggest that KOCB should 
have dally news broadcasts about Orange County, should have note M€ 
appreciation and cultural prograos, should have prograa listings in nore 
local newspapers, and should provide aore euslcal prograais. 

In response to the question, "What should Oiannel 50 not do that you 
understand it is doing?" 183 out of 202 did not answer. Porty-tvo percent 
of those who did Indicated that KOCB should not be so repetitious with KCST. 
Another 15.8 percent said that it should not present college credit courses. 
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Ho. 



Have Or«ng« County news dally 

Have progtaa llstlogfi lo college papet 

Have tntetviewa with local elected of flclale 

Provide a showcase of local taleoe 

itecogAtttne the audience It is setvittg^^it la not 

an inner city 
Develop interest in groups such as senior citizens 

and Mexlcni-^Americans 
Have tiore general prograaning froo Orange County 
Give access to air titis to connunity groups 
Depth snalysis to ioportant local issues 
Cover all local events 

More progress such as "Orange County in Washington" 

Have listings in San Diego newspapers 

Have better publicity 

Announce changes in program scheduling 

Hore advertising— TV, radio, etc. 

Send out "Poruo 50" on time 

See Qore. ausical programs 

Have sporting events 

Have nore religious education 

Have mote art appreciation and cultural prograw 

Have film appreciation program 

Have more original cultural prograotting 

Jave atronger si^ial 

Expand its viewing day 

Have nore competent people to teach courses 

Rave listings in more local newspapers 

>>ave nore formal educational courses 

Have political science coursj 

Have information on coosuaer frauds 

Have more general information program 

Have more courses in technical field 

Have more programs for women 

Have college credit courses early in day 

Have more family prograM 

Have shorthand courses 

Have greater variety of college courses 

Have more adult entertainment 

Have language programs for adults 

Have program on how to play bridge 

Have program on spelling 

Have theatre reviews 

Schedule educational shows at night 

Have programs foi^ conmon labor work 

Science fiction 

Jionsumer oriented programs 



Total 




202 



Total 


Those 


Respondents 


Anevering 


J 


. . 


4.$ 


10.3 


0.5 


1.1 


1.0 


2.3 


0.5 


1.1 


0*5 


1*1 


0*5 


1*1 


leQ 


2e3 


Ob 5 


1*1 


OeS 


1*1 


0*5 


1*1 


Oe5 


lei 


leO 




1*0 


2i3 


' ' ' ' A 1* " 

OeS 


m ' ' m ' 
1*1 


0*5 


lei 


A ft 
Oe 5 


1*1 


3*5 


8e0 


A lt '- - ' ' 

0#5 


tel 


1*0 


2*3 


3*0 


6e9 


0#5 


1*1 


1*0 


2*3 


1*3 


3e4 ^ 


2*5 


5e7 


0*5 


lei 


^ A 

3*0 




IsS 


3.4 


A It 

0*5 


lei 


A 

0*5 


1*1 


A £ 
Oe5 


1*1 


0*5 


m - m' ■ 
1*1 


A ft ' 

0«5 


■ ■ ■ ■ ■ « ■■■■ 4f ■ 

lei 


0*5 


1*1 


Oe5 


1*1 


A 

0*5 


lil 


leO 


A A 

2e3 


OsS 


lei 


A £ ' 

0»5 


111 


A ft 

o»s 


lei 


A ft 

0*5 


1.1 


0e$ 


1.1 


o*s 


l.l 


0.5 


1.1 


0.5 


1.1 


6.5 


i.i 


1*5 


3.4 


56.^ 




lOOeO 
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Oott't be 60 tepetltlous with KCBT 

Fteeent college credit courses 

Stop penderlQg in certain of its emphesis to only 

one spectruD of the coaaaunlty 
Don't spend so nwch tine on Afro-culture and 

separation, of races 
Should not produce any entertaimDsnt prograas 
Do not be timid 
Too many talk prograas 

Broadcast half the shows— 1/2 are not good enough 
to watch ^ 

Do not ala at so low an I.Q. t(exaoplet Consunsr 
Contest) 

Not show children's progratast that is KCBT's Job 
Mo answer 

Total 
Table m 







tnose 




Hedpondentd 


Answering 


Mo. 




-JL. 


A 

Q ■ 


Js # 




\ 






1 


0.3 


5.3 


1 


0.5 


5.3 






Ja J 






^a O 


1 


0.5 


5.3 


..... A 


ft ^ 
Ua^ 




1 


0.5 


5.3 


1 


0.5 


5.3 


m 


90.6 




202 


100.0 





What Should Channel SO Not Ob 
Ihat You Underatand It Is Doing? 
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Dtar Ch«aa«i 50 Vl«iMt 

...At l«Mt m ho9« yeu'M « Chtta^l 50 vltntir b«c«u«« y^u 
and ibout <iv« hwdrtd othara h«v« wttttm to th« ttation* As 
•OMOM who hM thoum Intotttt 111 Oh«in«l 50» aty «• «tk yoa to 
t«lc» • f«v idnutM to «MW«r tho oacloMd qMstloniulr^ «nd 
muro It to ut lit tho po«t«t«-paid «nv|lop«t 

If you bolong to « $roup ifhich al^t vtat to oj^nuio tone 
opltiloM about Channel 50, plaata faal frta to copy thla fom 
and dlatrlbuta It to thaiu 

Althouf^ puch of the lafottMtion wa aak fot ia In a foA 
which can ba tabulatad, wa alio want your Individual opinions 
and opadf le austastlooa. 

lhanka so wath for your halp. 

> Slncaraly, 



Richard W. Brl^taan 

Director, Institutional Retiaarch 

Coast CoMHmlty Collaga District 

RWB/tlh 
Bnclosuraat -2 



» leiecorrmjnicotbns Centef • Coast Community College District 

]S7M Golden \Afe$t Streist»HuntinglQn Becich»Co!ifornio 0264>(714)897-O3Q2 



KOCB-tV COJ^ICAIIONS PAHBRN SUWIt 



1. Row did you first hUr about QiMttei 50? 



I 



friend 5U 
newspaper article i 



newspaper ad' 



Jradlo annouaceneat B 



caae across It accidentally, twitching channels 
nail brochure 



7 . brochure picked up on college caapus 



other I 



2. 



Bave you suggested to anyone else that they watch sons prograia (a) on 
Channel 50? 



Test 

Who:' 
I 

2 

..-,-3 

«Ono 



neaber of fanlly 
other relative 
nelgjhbor 

colleague at work 
friend 



3. 
4. 



5. 



6. 
8. 



9. 



ERjr 



About hew Mny hours PER MEEK do you watch Channel 50? 

Row oaoy hours of the typical week day do adults In your household watch TV? 



Morning! 
Afternoon r 
Evening t 



hours 
_^ hours 
hours 



Do you watch KCET, Channel 267 

* Ljyest About how aany hours per week? . 
2Uno ^ 

Are you a neaber or subscriber to RCET, Channel 28? 

^ Dyea: For how lon^? years 

^Uno ^ ' ^ 

About how Amy hours per week do you watch comerclal channels » 2*13? 

How Is your reception of Channel SO cottpartd to other statlonii?: 



not as good 
as good 
better 



Where do you get most of your Orange County news? 

ipnewspaper ^ D conversation 

2 L television S U.otheri 

3 □radio 



Please turn page over 



iO* Milch fclAd of QiMiael 50 pto^vtM would 4pp««l to you «ad your fMdly? 



«<fue«tion«l eoumo 
dtlldMa't shows 
loe«l/couaty fsiti 



sUothsr types (plosso specify) 



U. Reve you vetched sny parts of Chnael SO's eol^ige coursest 



yes 
no 



12* Might you ever be Interested In taking a college course over television? 

20; 



yao 

I no 



13. Hlfl^e you be Interested In taking a televised course without credlt*~but 
using college facilities audi as oecaalonal nestings with Instructors? 



10 



yes 
no 



lh» nm^ recelveti does your houiehold have? 

15 « Do fay of ttieee receive color t 



yee 
no 



16o Vhat is the oecupatiofi of the head of your houtehold? 



pt6fee«ional 5 

ealee/clerlcal 6 

uaekllled labor 7 

retired • 



proprletorlal/nanagerlal 
ekilled labor 
military 

others _j 



17« How sany years of education has the head of your household conpleted? 
18e What should be the proper role of KOC?^ Cbaoael 50? . • . . 



Do you thlAk that KOGBt Chann^ SO is satisfyios this rolet 

\ Dyes 
aUtio 



1 



19* What should Chsnael 50 do that » as fat as you knov^ it is not dolnf;? 



20a lyhat should Channel 50 not do that you understand It is doln^t 



Thank you for your helps 



